
	  

	  

100%	  Winner	  Outcome	  Session	  Questions	  for	  1st	  Half	  of	  session	  
1:30	  –	  2:45	  pm	  Wednesday	  July	  25	  

Room	  406	  
	  

Tony	  Huff	  (Project	  SEARCH	  Supervisor	  from	  Butler	  Tech,	  OH)	  will	  moderate	  and	  ask	  questions	  below	  
individually	  (need	  very	  general	  information	  in	  first	  session,	  more	  in-‐depth	  information	  will	  be	  given	  in	  second	  
session.	  

	  
Please	  come	  prepared	  to	  answer	  all	  of	  the	  questions	  below	  and	  possibly	  expand	  on	  answers	  in	  second	  
session.	  	  	  Also,	  please	  send	  your	  responses	  to	  the	  questions	  below	  back	  to	  Susie	  Rutkowski	  by	  Thursday,	  
July	  12:	  Susie.rutkowski@cchmc.org	  

	  
1. Name	  and	  location	  of	  Host	  Business	  site	  (urban,	  suburban,	  rural)	  
2. Adult	  program	  or	  High	  School	  program	  	  
3. How	  long	  has	  your	  Project	  SEARCH	  program	  been	  in	  existence?	  	  
4. #	  of	  students	  	  
5. #	  of	  Internal	  Hires	  

a. Number	  of	  part	  time	  and	  full	  time	  jobs	  
b. Traditional	  jobs	  /	  non-‐traditional	  jobs	  

6. #	  of	  External	  Hires	  
a. Number	  of	  part	  time	  and	  full	  time	  jobs	  
b. Traditional	  jobs	  /	  non-‐traditional	  jobs	  

7. Day	  to	  Day	  Staff	  Breakdown	  (Teacher,	  how	  many	  job	  coaches)	  
8. Who	  does	  job	  development	  and	  what	  does	  that	  look	  like	  (time	  spent	  on	  job	  development,	  when	  does	  

it	  begin	  in	  school	  year,	  does	  the	  teacher	  do	  the	  majority	  or	  does	  the	  job	  developer	  do	  the	  majority,	  
how	  does	  the	  teacher	  and	  job	  developer	  work	  together,	  is	  the	  job	  developer	  also	  the	  job	  coach)	  

9. What	  special	  strategies,	  events	  and	  activities	  do	  you	  do	  that	  helps	  to	  guarantee	  your	  success?	  
10. Family	  involvement	  in	  Employment	  Planning	  Meetings	  
11. Family	  Involvement	  overall	  	  
12. Marketing	  strategy	  overall	  for	  program	  selection	  and	  awareness	  

a. Marketing	  strategy	  for	  job	  development	  	  
	  
	  
	  
Second	  Session:	  3:00	  -‐	  4:15	  pm	  Room	  406	  
	  
Attendees	  will	  get	  a	  number	  (on	  their	  handout)	  as	  they	  enter	  the	  room.	  	  Those	  numbers	  will	  determine	  the	  
starting	  point	  of	  each	  small	  group	  for	  the	  second	  session.	  	  The	  numbers	  will	  correspond	  with	  each	  site	  
table/winner.	  	  The	  groups	  will	  move	  from	  table	  to	  table.	  	  Each	  group	  will	  last	  approximately	  7-‐	  8	  minutes	  and	  
the	  groups	  will	  be	  prompted	  to	  move	  by	  the	  moderator.	  	  	  Attendees	  will	  ask	  more	  detailed	  questions	  based	  
on	  the	  information	  given	  at	  the	  first	  session.	  	  


